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Note: Attempt ang fi.ae questlons. Al'l questions carry equal markg

(a) what do you understand by Marketing mix? Explain its components.
(b) Briefly explain the process of marketing management.

How is Consu4pbr market. different from Industrial market? List and explain the
steps in consumer decilsion making.

Identify and explain the levels that make up a product.
what are the main stages associated with the new product development
process.
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{a}
(b)
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(a) List arrd explain the steps in the process of pricing a product.
(b) Dilierentiate between price skimming and market penetration strategz.

What are the key elements of distribution channel strategy? What a-r.e the
benefits of an exclusive distribution strategv over an intensivJstrategr?

(a) why is logistics managernent of increasing importance to marketers?
(b) What are the criteria used by marketers to evaluate the 

"'performance 
of

channel Intermediaries?

managers. Prepare a
of each of 3 Ps of

Explain the foliowing: {Any three)
(a) Process of Personal Selling
(b) Difference between Trade Promotion and consumer promotion
(c) Challenges in Digital Marketing
(d) Importance of Relationship Selling. 

:

List the principal tasks facing marketing communication
brief note outlining the characteristics and dimensions
communication strategr.

**************

TnrRo SprupsrpR


