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A
ttem

pt 

any 

five 

questions. 

"The 

E
volution 

of the 

concept 
of Q1 

(15) 
(15) 

Explain 

Segm
entation, 

Targeting 

and 

Positioning? 

W
hich 

are 

th
e 

most suitable 

criteria 

for 

m
arket 

segm
entation. 

Q2 

W
hat 

is 

New 

Product 

D
evelopm

ent? 

W
hy 

is test 

m
arketing 

im
perative 

before 
com

m
ercialization? 

(15) 

Q3 

(15) 

W
hat 

is 

the 

pricing 

process 

adopted 
by 

organizations? 

Explain 

the 

Q4 

(15) 

W
hat 

are 

the 

factors 

that 

influence 

choice 
of distribution 

channels? 

Explain 

th
e 

functions 
of the 

interm
ediaries. 

Q5 

(15) 

W
hat 

do 

you 

understand 
by 

prom
otion 

m
ix? 

W
hat 

are 

the 

factors 

that influence 

th
e 

choice 
of prom

otional 

tools 
by 
an 

organization? 

Q6 

(15) 

R
ural 

M
arkets 

are 

the 

new
 

destination 
to 

boost 

sales 

and 

profits. 

W
hy are 

com
panies 

targeting 

rural 

m
arkets 

in 

the 

current 

tim
es 

to 

m
eet 

their 

desired 
sales 
figures. 

Q7 

(15) 

W
hat 

according 
to

 

you 

are 

the 

trending 

tools 
of 

Green 

m
arketing 

techniques 

help 
in 

conserving 

the 

environm
ent 

while also 
m

aking 
profits. 

Q8 

*
*

*
*

*
*

*
*

*
*

*
*

*
*

 

P 
O

N
W

A
RD
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203 

M
arketing 

has 

been 
a gradual 

process." 

Explain 

the 

philosophies 
of m

arketing 

while 
throw

ing 

light 
on 

the 

above 

statem
en

t? 
different 

pricing 

m
ethods 

and 

distinguish 

betw
een 

skim
m

ing 

and penetration 

techniques 

with 

suitable 

exam
ples. 

Green 
M

arketing. 
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